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Fitness mdustry expanding despite tough cllmate

By DALJIT DHESI
dnljll@maalar com.my

KUALA LUMPUR: The unfavourable
i frJJn'lalt:lla‘snmt inde Ntheﬁmm
industry from pursui pansion plans,

_ Industry players said this was in view of
more people becoming health conscious and
desiring a quality life.

Besides smaller locally-owned outfits, the
industry has attracted foreign set-ups such as
Fitness First, Celebrity Fitness and True
Fitness, which are the top three major fitness
clubs in the country.

Fitness First Mala sia managing director
Shaun Measday, without divulging figures,
said despite the economic slump, its net
membership growth rate was still positive as
people viewed physical fitness as a necessity.

He also attributed the growth to people
becoming more cautious of increasing health
hazards and strenuous work conditions.

Britain-based Fitness First, which has about
36,000 members in Malaysia, is on the look-
out for locations to open new centres,

It has 12 clubs in Malaysia = 11 located in
the Klang Valley and one in Penang.

“We have secured several locations for
expansion of our club network but at this
stage we are unable to disclose more infor-
mation on new club openings.

“At Fitness First, one of our top concerns
when choosing a new location for a club is.
convenience and accessibility,” Measday said
in an email interview with StarBizWeek.

Apart from consolidating its pusninu in lhe
marketplace, the fitness chain was u
two of its most popular and success cln
at The Curve and Klang Bukit Tinggi, he said.

In December, these two clubs would be
repositioned as Fitness First Malaysia's first
two "Platinum” clubs offering upgraded facili-
ties and a range of extra benefits for
members,

Fitriess First is currently the number one
fitness chain in Malaysia and has over 550
centres in 18 countries with some 1.4 million

members worldwide.

Measday said the chain's sponsorship of the
upcoming Biggest Loser Asia reality television
programme, which would be screened on
Astro's Hallmark Channel later this year,
would further propel Fitness First's husmess.

* The will see 30

Choi KwangHo says Celebrity Fitness is on an aggressive expa

the potential of the fitness market in the
country, he noted.

“Before acquiring other finess clubs, we
will study careﬁ.l]!y the viability of their busi-
ness plans and the location of these clubs, We
are the only fitness club that has fitness
centres in shopping malls.

“This is part of our strategy to boost busi-

contestants competing in teams for the
chance to win U hy &
their bodies.

“We see this programme as an incredible
platform for us to not only promote the
virtues of a healthy lifestyle, but also to link -
our brand to the potential for anyone to

- change their own lives through exercise,”
Measday added.

L‘e]ebmy Fitness Malaysia managing direc-
tor Choi KwangHo said the chain was on an
aggressive expansion trail.

Apart from opening new clubs, it was open
o acquiring smaller fitness centres in view of

© Ness as our

can work out, dine and
carch a movie all in one place,” he added.

Recently, Celebrity Fitness acquired
California Fitness and now has eight clubs,
seven of which are in the Klang Valley and
one in Penang.

It will be opening another three - one by
year-end and the other two by the second
quarter of next year.

Choi said it had mr identified the location
for the first new outlet but the second and
third would be in Kepong and Mont Kiara.

According to him, the fitness operator had

»We have secured
several locations for
expansion of our
club network«

FITNESS FIRST MALAYSIA MD SHAUN
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changed its approach this year to be more
customer focused and ensure customer satis-
faction rather than merely bank on large-
scale operations.

included di 0

needs and g
to communicate freely with the management
50 as to resnlve any specific issues.

US-based Celebrity Fitness, which started
operation in Malaysia in 2004, is the second
largest fitness operator in the country with
between 45,000-and 50,000 members.

It is expecting double dim't increase in sales
g: ll::l Malayda[l; oper; year—t:ﬂ;j Ulna

basis. it targeungto e a total of
52 clubs worldwide by 2012,

M:anwhﬂe.Smgapare-hmd True Fitness
started operations in Malaysia in May 2005
and now has four clubs,




