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Officiated by

millian), if we were to Include the deliveries of our

consumer goods and build-
ing  lechnology, has
launched ils House of
Bosch exhibition al the Mid
Valley Megamall. The House of Bosch is a unique
lwo-lier exhibit specially created to showease (o
the ian public the inati
company’s diverse range of innovative solutions
that are 'invented for life’.

Elaborating on Bosch's business success and the
key gles of its respective divisions in
Malaysia, Mr. Waller Eisenhardt, President af
Robert Bosch (SEA) Pte Lid, said: "The Bosch
aroup has seen a good start to 2008 and expecls
a sleady growth of roughly five per cent for the
year, following improved sales and resulls in 2005
with a tolal lurnover of 41.5 billion euros (up 6.4
percenl from 2004).

linuad growth for the current year with sales gen-
eraled mainly from our aulomotive as well as con-
sumer goods and building technology business
seclors,”

"In total, we are investing over RM & million this
year alone on such activities with the aim of rals-
Ing our brand awareness to both trade cusiomers
and consumers here in Malaysia,” he said,

Sector

One of Bosch's key focuses in Malaysia is fo
expand ils aulomotive aftermarket sales by strate-
gically moving from a typical parls business {o a
syslems business. Through the development of
an exiensive Bosch Car Service nelwork across
the country, the division alms to provide techno-
logical know-how coupled with quality parls and
the latest diagnostics equipment to enable the
better servicing of modemn vehicles which are

In ysia, we have a

sirong performance with geod sales revenue of 79
million euros (RM372.4 million) in 2005. The fig-
ure is even higher, al 208 million euros (RM980.5

gly fitted with electronic componenis,

The company is also strangthening its automotive
technology business in the couniry by adopling a
i itioning for ils car imedia prod-

ding ils reach to

d-users through
such as road shows lo promote the safe and cor-

ucts markeled under the Blaupunkt brand. In line
with this strategy, it has opened two Blaupunkl
premium stores in the Peninsular and plans to
establish two additional stores in East Malaysia by
the end of the year.

Consumer Goods and Building Technol

rect usage of power 1ools.

Bosch's security systems division is also making
headway as it continues to establish itselfl as a
one-stop competence centre, offering a compre-
hensive range of elecironic security products and

ay
Business Sector

The Bosch group's power tools business in
Malaysia aims to maintain and further strengthen
its leadership by continually infreducing new prod-
ucl innovations into the markel. With a present
markel share of around 47 per cent, the division
aims lo achieve stronger sales by enhancing its
brand image with new display concepts and

with dards deliv-
ered lhrough ils network of Bosch-cerlified part-
ners.

House of Bosch

The House of Bosch exhibilion was officially
launched on the 28th of July and will be open to
the public daily from 10.00am to 9.30pm daily tll
July 30, 20086,





